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Relation among Teachers’ Communication Satisfaction
Organizational Identification and Mental Health

Li Yongxin' > Shen Jiliang® Zhang Na’
1. Institute of Developmental Psychology Beijing Normal University Beijing 100875
2. Institute of Psychology & Behavior Henan University Kaifeng 475004

Abstract Organizational identification is a kind of social identification which is the perception of oneness with or belongingness to an
organization. To explore the relation among teachers’ communication satisfaction organizational identification and mental health Ma-
el’ s Organizational Identification Questionnaire Communication Satisfaction Questionnaire and General Health Questionnaire — 12 were
administered to 700 primary and secondary teachers. The results showed that 1 communication satisfaction is a significant predictor
of teachers’ organizational identification 2 communication satisfaction is a significant predictor of teachers’ mental health 3 or-
ganizational identification is not a significant predictor of teachers’ mental health.
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